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What Fashion and Lifestyle
Ecommerce Portals Actually do
to Engage Audience?

Winning With Ecommerce Store Engagement -
How Top Fashion Brands Do it?

Do you think your online fashion store will succeed because you have
a great collection of products? Well, it's time to wake up because
everyone is more or less selling the same stuff! Success in lifestyle
business no longer depends on just products. You need to think
beyond quality products to make shoppers fall in love with your

brand. This is exactly where engagement comes in.

From big ecommerce stores to small lifestyle startups, everyone is
busy evolving unique ways to hook visitors. But you don’t need to do
the same if you own a lifestyle store dealing in clothes, shoes and
accessories. All you need to do is read this post, and implement the

user engagement ideas best suited to your audience and platform.

So, here is how top online fashion brands and emerging stores are
connecting with their audience and making them stay once they land

on the website:




Guest creatives and interactions

People who truly follow fashion love to read and learn about influencers,
creatives, designers, and opinion makers. Besides clothes and accessories,
they also want to know the idea behind unique creations. Online brands out
there are catering to such fashionistas by hosting guest artists on their

platform. Renttherunway is a brand that has mastered this feature.

Artist in Residence

Br1 Emery

To go a step ahead, you can host Twitter AMA related campaigns to add more
personal appeal to the whole idea. This is something that can be followed

long term.
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Model and celebrity interviews

Designers, fashion critics, and bloggers have a niche audience but beauties

from glamor world have mass appeal. Featuring personal interviews and life
stories of popular models, style icons and emerging film celebs can help you
capture their followers and engage them. Dropdead is a brand that caters to

young-artistic audience and uses interviews for engagement.

INTERVIEW - JAMIE CAMPBELL-BOWER

HOP GUYS

HOP GIRLS
ALLOWEEN
OLLABORATIONS
[COKBOOK

LOG

FARCH THESTORE

The brand doesn't presently use them to divert traffic to their products. Various

other brands however are doing the same.




Blog/Magazine

In online lifestyle business, blogging is caring. And by blogging, we don't
mean just boring posts with plain texts. There is so much more you can do
with blogging nowadays. How-to posts, style-guides, beauty tips and fashion
news can be covered to capture the true essence of a magazine. If you need

someone to reference, then, we highly recommend TopShop.

FREE SHIPPING* f ) A
FIND OUT MORE | O P H O P Q SEARCH SIGN IN my gac [ ]

NEW IN CLOTHING SHOES BAGS & ACCESSORIES BEAUTY BRANDS SALE & OFFERS MAGAZINE

THE MAGAZINE

Updated weekly with key fashion stories from our styling secrets

and campaign shoots to beauty tutorials and outfit how-tos.

CONTENTS

STYLE STYLE FASHION

HOW TO WEAR... ﬁl WORK IT
WORKWEAR Five non-basic office looks

With Personal Shopping 7 i for Monday-Friday

GLAMOUR RETURNS

§
: * : Say goodbye to

normcore

If you think just writing a post every now and then will generate traffic and
boost engagement, then, you are on thin ice, my friend. Blogging is real hard

work. So, start when you are ready.

Stylist pages

Internet has empowered everyone to put their thoughts and ideas in front of
the world. While doing the same, some manage to create an impressive
following. There are ecommerce brands out there that have partnered with
such influencers and given them a bigger platform to share their insights and

lend advice. ASOS is doing a great job at this.
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Search ASOS Fel ‘

Welcome to ASQS. Join | Sign In

discover fashion online

MEET THE STYLISTS

Follow the ASOS Stylists on Twitter, Pinterest and Instagram for daily
style inspiration and fashien tips tailored to you.

LATEST FROM
THE STYLISTS

STYLIST VIDEO
o

Instagram tips for photos and

growing followers | Isabella |

Brief introduction, stylists’ social feeds, and interaction related features can

play a key role in making Stylist pages successful.

Offline catalogue

Offline catalogues may sound weird at a time when even wrist watches are
powered by internet but they make perfect sense. Season, occasion, and
festive catalogues can be dispatched to interested users. Problem-of-plenty is
a harsh reality in online shopping and by adding this feature, you can handle

that really well. Crew Clothing Company uses this tactic.




REQUEST A CATALOGUE
Title*

Mrs ~
First Name*
Surname*

Email*

Country United Kingdom N4

Postcode®
House
Name/Number*
Address Line 2

Town/City*

County/ State

CREW CLOTHING CATALOGUE
Winter Collection

Phone

« Yes, | would like to receive (by post only) information and special offers
from companies selected by Crew as likely to be of interest.

SEND ME A CATALOGUE
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The best thing is that you don’t need a big website investment to integrate

this. Just a small form to collect shipping address will do.

First order discounts and cashback

Tell us the name of the woman who doesn't love discounts and we will tell
you the meaning of life. First order discount is a smart way to encourage
new visitors for placing an order. It is also an opportunity to show them how
quick you can be with the delivery part. If you made an impression, they will

come for more. UK based online store, Very is doing this.

9 - 39Vvd



PROPERTY OF FATBIT TECHNOLOGIES

PAGE - 7

Get 10% off
your first order

Simply place your first order hefore
31st January 2016 and enter the
promotional code 6GRRX at the checkout

However, you need to go beyond one time discount to make the thrifty ones
stay. Cashback is a great way to make people shop again and again from you.
Paytm, India’s popular mobile payment and ecommerce platform has used

the cashback model to multiply its user base and gain valuation of $4 billion.

Flat 30% cashback
on Headphones




Social tagging

Who doesn't love to flaunt their new fashion acquisitions on social media?
Gain branding and engagement benefit from this habit by incentivizing your
shoppers. Revolve Clothing is doing this by giving fashionistas the chance to

get featured on their fashion gallery.

#REVOLVEME

Tag your photos of your fave REVOLVE pieces on or M
with one of the hashtags below for a chance to be featured in our gallery.

#REVOLVEME “ #REVOLVEAROUNDTHEWORLD & FEATURED INFLUENCERS w k4 SHOP BY CATEGORY w

The whole process is powered by hashtags. Twitter and Instagram are the
obvious channels to leverage this medium. Another engaging upgrade that

will not cost you much. So think about opting for social tagging.

Shopper assistance

In lifestyle and fashion industry, women are goddesses that ought to be
worshipped. And it will not hurt to help the mighty ones to find what interest
them. Online stores are walking the extra mile to help shoppers find similar
products they come across online as well as offline. Zappos is a brand that

has mastered this engagement tactic.
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Looking for something™?
Ask Zappos will [ind i, for free,
from any store.

All we need is a photo

@ Text a photo to (702) 577-1818"

' Email a photo to ask@zappos.com

On Instagram, add #AskZappos to your
=4 photo

Upload a photo here

Now this is something only big online stores have been doing presently for
guessable reasons. That said, benefits can be humongous in terms of

audience engagement.

Instant messaging

We have already spoken about using chat functionality to assist shoppers
with product discovery and queries. Brands however leave no stone unturned
when it comes to chat. Applications like Line & WeChat are being used by

companies to share offers and deals with followers.




Official Accounts

Get the latest

rown Burger
heeseburger coupon

S S news and specia

M e | COUPONS TOr
e & 'm DopUlar artists

and brands.

Add Official Accounts of your favorite artists, celebrities,

¥ o
.& SHIRAI bags

“h
=t AUTOMATA
S

brands and TV shows as a friend to get exclusive news and
: coupons only available on LINE.
W Fresh Market 24

BookNet

Unlike WhatsApp, other messaging applications have opened the floodgates
of marketing and engagement for brands. So, if you have the resources, then,

go for it!

Shopping a look

This is the biggest craze in online lifestyle business presently, and if you are
not capitalizing on it, then, well we don't know what you are doing. Look

shopping is a simple concept that involves:

e Models images/videos displaying a complete look
e Purchase buttons on every item

e Button to get the complete look
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LOVE

VIEW THE LOOKS >

Different looks such as chic, retro, formal and casual can be created to appeal
to different set of audience. There is good scope of upselling through this
feature. Again, an engagement feature that can be integrated without much

fuss.

Look sharing

Fashionistas love to dispel their wisdom on social media sites. What if you
give them a better platform and audience? Integration functionality to
create and share new looks on your website itself will help you in raising the
bar of ecommerce website engagement. Asos has aced this engagement

feature.




ali-‘AsSeenOnMg‘hEB

Get inspired, shop fresh looks you'll <3 and share your own pics

ADD LOOK

EFINE 3 WOMEN MEN

Images, social media, and tagging can be used to create an impressive
look-sharing feature. This will also open another window to display products

and generate sales. So, it is not just engagement we are talking about!

Flash sales

Sales are so often hosted nowadays that it no longer qualifies as an
engagement factor. However, flash sales are something that can generate
short term engagement and result in quick sales boost as well. Jabong is a
lifestyle brand that used the concept during Indian festive season and hooked

the shoppers with its deep discounts.
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GET FLAT 90% OFF
STARTING AT 5 P

Hosting a big shopping extravaganza has its share of benefits as well but it
requires more groundwork. Flash sales can be hosted frequently for smaller

duration with limited collection of products.

Social connections

Social media sites have high level of engagement because they help people
connect with each other and things they love. What if something similar can
be managed with your lifestyle store? There are brands out there that are
giving people the power of social by integrating the core features of social
media sites. By core features, we mean, Followed, Following, Likes, and Profile

Image. Once again, Asos aced it.




Nickey

Bl Slovakia

FOLLOW Fashion lover :)

My Stats

. @ s
. & 2315 followers
. g 2104 following

. Q 71592 stvle credits

BILOGGER

WE.

FF's fave bloggers to
follow

Blog

fashion square

Social places

o

Integrating this feature to your lifestyle store will be nothing less than a

technical challenge. So, proceed ahead with caution.

Curated collections

Fashion influencers are good at what they do but they can never take place
of industry specialists. Therefore, it makes sense to come up with curated
collections by joining hands with reputed stylists or hiring a dedicated team

for the task. Almost every major lifestyle brand has curated collections. We

are particularly fond of Zappos'’ Editor Picks.
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THE STYLE ROOM

We've curated the absolute best styles from contemporary,
classic, and designer fashion brands.

CONTEMPORARY DESIGNER | TREMNDS

REFINERY29

EDITOR'S PICKS
SHOP NOW »

Rachel Besser
Faghion Market Editor at R20

Such collections will help you introduce new styles and catalogue additions.

Giveaways

It is hard for lifestyle stores dealing in physical products to think of giving
away something for free. But all you need to do is think creatively. Bandier,
popular sportswear brand, creates Spotify Playlists for its audience to keep

them grooving while they work out.




BANDIER Q SEARCH
You Only Live Once

‘;r’_c:_u_?nl;.r Live Once 309
3 Eig Rings a0

Drrake, Future 338
- Delilah .
~  Florence + The Machine 453
a A Sky Full of Stars - Hardwell Remix 51
- Son of a Preacher Man (Radic Edit) - Radio Edit 308
~  Mecdisco 3:08
& Hey Now - Arty Remix 551

London Grammar
- Roxanne 2315
" The Police T
o Welcome to the Jungle - With Rap 334
~  Meon Jungle -
o | Believe —

. L

R. Eelhy

Tear You Down e
10 RAC Alex Ebhert s s T

Similarly, sending small gifts or just an e-card on festive occasions can also
leave a deep impression on shoppers. So think what your brand is about and

plan giveaways accordingly.
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Competitions and rewards

When it comes to engaging your audience for long durations, very few
engagement activities can generate benefits similar to the combo of
competitions and rewards. Run interesting campaigns and link them to social
media to get wider coverage. Kenneth Cole did something similar last year

with its social media driven campaign.

#DressForYourSelfie

By Kenneth Cole - Updated over a year ago
WIN SHOES FOR YOUR SELFIE.

Enter your selfie on Instagram for the chance to win a pair of shoes
every month for a year.

How to Enter:
1. Follow @KennethColePRD on Instagram
2. Take a selfie

3. Post it on Instagram using #DressForY ourSelfie

View entries and learn more at http://selfie kennethcole com/.

Fa

The campaign was powered by Instagram and generated much hype for the
brand. Link your campaign to the sharing aspect and you will get much more

brand mileage.




Notify Me feature

Products run out of stock all the time. On some occasions, the problem is
unavailability of a particular color and size. For such times, integrate the
Notify Me feature on your product pages. This will help you update the
customer whenever product comes in stock and also increase your

database of customer information. Something very simple but highly

effective.

SUMMERY STRIPES TOF
549 =329

ﬁ Select Color

= n

= 8 4

“ ¥

|
g

MNOTIFY ME > ADD TO WISHLIE

Notify Me feature can also come handy to inform shoppers about upcoming

collections and designer partnerships.

SIIDOTONHDIL L191Vd 40 ALY3Id0u¥d

- 35Vvd

8l



PROPERTY OF FATBIT TECHNOLOGIES

-19

PAGE

Just-in pages

Do your customers love latest fashion and new products? If yes, then, there
can be nothing better than just-in pages to introduce your catalogue
additions to shoppers. Brands across the world use this feature to engage

their audience and also push sale of newly added products.

NEW IN TODAY

View: All Sort  Ourpicks

Just-in pages require no technical expertise to create but make an effort to

enhance their visual appeal by using bigger images.

Time based offers

Bars across the world use the concept of Happy Hours to generate footfalls
during slow periods of the day. Now, online stores too have started
experimenting with Happy Hours to generate more traffic and engagement.

Paytym takes the cake for this one too.




o et

#happyhours POl TS
—r— Lead The Way
Flat 40% off +
Flat 40% cashback

on Formal Shoes

This is perfect engagement method for brands that believe on discounting.

So, think hard before deploying this technique to your lifestyle store.

Offsite engagement

Enough said about things you can do to improve engagement on website.
Now, let’s talk a little about offline engagement. Social media channels are

the obvious torchbearers of offsite engagement. Use social platforms to:

e Share new collections
e Inform about upcoming sales and offers
e Publish style guides and helpful content

e Run marketing campaigns

Similarly, newsletter can also be utilized to keep the shoppers informed. Take

a cue from Forever 21.
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QUICK LINKS FIND US ON

-=: NC fY 0O P

O

SIGN UP FOR SPECIAL PROMOTIONS

E-MAIL ADDRESS

Launching a lifestyle store without thinking about the engagement part would

be like stepping into the rain with a matchstick. Traffic will come, sales may

SIGN UP

happen but your online store will never reach its true potential.




The whitepaper has been created with consideration and care. We strive
to ensure that all information is as complete, correct, comprehensible,
accurate and up-to-date as possible. Despite our continuing efforts, we
cannot guarantee that the information made available is complete,
correct, accurate or up-to-date. We advise - the readers should not take
decisions completely based on the information and views shared by
FATDit, readers should do their own research to further assure
themselves before taking any commercial decision. The 3rd party
trademarks, logos and screenshots of the websites and mobile
applications are property of their respective owners, we are not directly

associated with most of them.
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