Landing Page Design
Tips, Tricks, & Practices
to Generate More Leads .
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First impression is the last impression. For that fact, in web designing, landing
page holds the key to the success of a website. On surface, it might seem like a
pretty straightforward concept, but in practice, landing page design is one of

the trickiest jobs in the web arena.

Designing a landing page means using words, graphics, and colors to stimulate
people’s emotions and make them feel that their needs are being fulfilled.
Thereby, landing page design is as much about color psychology and customer
behavior, as it is about web designing, graphic designing and content writing

skills.

If you want to leverage these insights to build an effective landing page that
turns your website into a lead generating powerhouse, then implementing
following tips in your website’s landing page can do the magic for you. For
better comprehension, we have divided the landing page in three sections -
above the scroll, below the scroll, and the bottom part - and have described

their respective elements, their design, color selection, and placement

Above-the-scroll: Conquer the first fold

Above-the-scroll or first fold section of a landing page pretty much decides
whether a visitor will stay on your website or not. On an average, visitors stay
on a new website only for about 4 seconds. To grab their attention within that
short span of time, the first-fold area of your landing page should be packed
with gripping headlines, eye-pleasing graphics, right color contrast scheme,
and perfect call-to-action button (with or without a form). Let’s break down

these elements.




1 Headlines: Take it as a rule of thumb that landing page headline should
complement the message provided in the ad copy. It would be one of the first
things that a visitor will see on your landing page, so it is important that you
create something clear, concise, and compelling to entice user to explore more.
You can use a single headline or a combination of headline & sub-headline,

whichever you feel can work better to engage visitors.

For example, take a look at the landing page of Industrial Strength Marketing.
See how the first fold features a compelling headline with an ideally supporting

sub-headline.

INDUSTRIAL STRENGTH MARKETING

DDN |T MAKE M E ZO 0 M Complete the form to get
your Free Guide.

7 Reasons Industrials and B2Bs Need Responsive Websites FIRST NAME*

LAST NAME*

COMPANY EMAIL*

COMPANY WEB ADDRESS*

2 Graphics: Images and other graphical content are handy elements that can
enhance the look and feel of your landing page, but only if used mindfully.
Their size, color scheme, and placement should be taken into account to ensure

that they lead visitors towards your end goal not distract them.

Image in the banner backdrop (aka hero image) is a good way to use graphics,
which in recent years has become quite popular. But here as well, a little
brainstorming is required to ensure that the image inspires visitors to move

forward towards becoming your customer.
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TaskRabbit's landing page serves as a good example here. See how the hero
image is indicating that the website makes people’s life convenient. Also note

that the headlines are equally compelling.

@TﬂSkRﬂbbit ; - ' signup,. | | Howi'tworks: _Login

LIVE SMARTER

Help around the horﬁe-_i-_érjﬁskt't_:l"few clihk?uﬁvag

3 Call-to-action (CTA) & Form: In implementing these elements you have to play
with color and human psychology a lot. Ideally, the lead generation form (with
one field or several) should be placed within the first-fold area. In case that
might not be a feasible option, you must create a CTA that is engaging enough

to make visitors go one step further.

First thing you need to do is choose the right color contrast to make it stand
out. Second, instead of writing something dull like ‘Get Started’, ‘Start Now’, etc.
write something more engaging, which clearly portray the action the user is

performing.

Manpacks’ landing page is an ideal example in this context. See how they have
used bright green CTA button over a dull backdrop image, as well as have

written ‘Build a Manpack’ on it instead of something boring like ‘Sign up’.




jld o Monpack ~ Give o Gift

wanpackg

MANLY GOODS WHEN YOU NEED THEM.

Men's underwear, socks, razors, condoms and more.

Free returns. Rush or delay shipments. Cancel anytime:
oF MEN

JoiN 10008 P
IENEP
ALREAPY § —— BUILD A MANPACK

» \~
s seenon Forbes ME]ISHEﬂ.Ith Il.‘l.c. v(t“:j t—%"m“ TechCrunch Mashable

As for the lead generation form, there are a few things you can do to naturally

bring users’ attention on it. Here are some suggestions with examples:

e Use the right color scheme to make it stand out. Ex: WebDAM

<<* WebDAM' & 877-408-4888

Download the complete guide to
selecting DAM software 1

First Name

Understand key differences & find the right

. L Last Name
fit for your business.

' Company

£ Work Email

We'll never share your information.
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e Use direction cues to lead visitors to it. Example: Unbounce

THE SMART MARKETER'S

LANDING PAGE
CONVERSION COURSE

Landing pages increase conversions by focusing
your marketing message. This translates
directly into higher conversions on your PPC,

30 Days to Higher

email, banner and social media campaigns. Ma FkEtlng Conversions
In this free 30-day course you'll learn how to
. First Name *
use landing pages to
Email * Privacy Policy
Free expert advice from 10 world-
renowned internet marketers What type of marketer are you? *
e, ‘ Please choose... v
1 H ? --------- ’
What's in the course?
Start My Free 30-Day Landing
In this 11-part 30-day course landing page expert Oli Gardner will Jzigz Sulyigin Culinz
walk you through how to create high-converting landing pages. 100% privacy guaranteed.
We'll never share your email.
The course includes step-by-step instructional videos so that you

e Minimize input fields to give users a sense of ease. Example: Wistia

& Product Sign Up Login

, WI STIA Features Pricing

Sign up for the Free Plan

Gain better insight into how your videos are performing

Your email

CREATE ACCOUNT

By clicking this button, you agree to our Terms of Service.




Below-the-scroll: The Mid-Battle Ground

In most scenarios, landing page doesn’t conclude within the first scroll. So, the
next part of your landing page should be dedicated to support the message
you have left for visitors in the first fold. Depending on your offerings you can
choose which type of supporting elements you should include in the

below-the-scroll part of your landing page.

1 Supporting Elements: You can use following supporting elements in the
below-the-scroll part of your landing page to educate visitors about your

product and service, as well as build trust in them about it.

e Benefits & Features: List benefits (or features) of your product with
crispy benefit statements and make them clearly distinguishable.

Example: Zoho Projects.

@G Projects Features Pricing Resources Developers Contact Us m

Get work done on time, all the time!

E) 2

Plan projects with ease. Get in-depth insights with charts Collaborate seamlessly.

Milestones, tasklists, and tasks help you organize and reports. Employees, clients, vendors, or consultants, from near

complex projects into easily manageable units. Get Gantt charts provide a detailed visual on the or far can work together with our collaboration toals.
more refined control with subtasks, recurring tasks, progress of your tasks in comparison to what
and dependencies. was planned. The resource allocation chart lets

you know who is free, who is engaged, and who
is overloaded.

€] 0

Keep track of time. Track and fix issues fast. Manage your documents.

Everyone working on a project can easily log their Log bugs and track them as they get fixed and Make sure your team always has access to the latest
billable and non-billable hours using timesheets. The tested. Define custom workflows and business version of all project documents. Work together on
built-in integration with Zoho Invoice automatically rules. Track code changes made in GitHub and documents, presentations, and spreadsheets using our
generates invoices from timesheets. Bitbucket. online document tools.
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e How It Works: Put a brief ‘How It Works' with minimal graphics to

explain how your product or service works. Example: TaskRabbit.

How TaskRabbit Works
/ (el =
Describe Your Task Choose a Tasker Live Smarter
This helps us determine which Taskers are All Taskers are fully-vetted & community- Your task is completed to your satisfaction
best for your job eviewed - guaranteed

e Explainer Video: Include an explainer video in case your service or
product is a bit comprehensive or complex, and need a visual
demonstration. Text-Writers has nicely put together all the
above-mentioned supporting elements in the below-the-scroll area to

help its visitors understand its offering completely.

Place your order, pick a writer,

and it's done! VAST LIBRARY OF
ARTICLES AND BLOGS

Text-Writers connects you with top academic writers, helps you hire the
best, and keeps you updated about work progress. Benefit from:

-,
+ Secure and transparent payments . A Y Y’
+ Easy to use order management features > A ‘ e ‘...
S

+ Writer reviews and ratings FEATURES

" Quick communication channels

‘ Watch the video to learn more ‘

EXPLAINER VIDEO

HOW IT WORKS
mmmp> Are you a? \ Writer
1 eee 1. Place your order

Share assignment details with our talented writers to get response from

the most relevant ones.

Place Order




2 lIconography: It is clear that below-the-scroll area is dedicated to educate

visitors. But since you have only limited time to do that, you will have to come
with ways to convey maximum information in minimum words. That's where

icons and other graphical content will come into play.

In all the screenshots shared in the previous section (Supporting Elements), you
can see how these websites have used icons to convey the message, so that
users get the idea what the point or section is about just by looking at it.
Besides that, using some creative icons and graphics can also help you in

keeping visitors’ interest intact.

The Bottom Part - Win the War

If you have made your visitors to come this far, then it's time to seal the deal
with the remaining key landing page elements. Whatever you have claimed and
explained so far, in this part you need to justify that, since only then visitors

can turn into customers.

Social Proof: Including social proofs on the landing page is the best way to
make visitors become trustful towards your offerings, especially the skeptical
and unsure ones. Here are the social proof elements that you should consider

including on your website's landing page.

e Testimonials: Testimonials & other forms of feedback by your existing
clients and customers can easily inspire your visitors to go ahead and

give your product/service a try.

e Featured in: If your business or a product has been featured in a
popular content publishing website, then it is mindful to highlight that on
the landing page. For a little bit internet-savvy people, this can be a

deciding element.
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See how CoachUp has highlighted its users'’ reviews & ratings, as well as
the list of popular blogging sites where it has been featured to build trust

in its users.

What people are saying

Jonathan D. (Boston, MA) # # # # & Megan H. (New York, NY) & # # & #

“My son came home from his first few sessions excited, sweaty, “We were referred to CoachUp by a friend and we've been blown
and tired. When | asked him what he thought of Coach Ryan, he away by the results we've seen in our daughter’s pitching. We
said he was thrilled and can't wait for more sessions!” look forward to more success with CoachUpl”

Steven T. (Los Angeles, CA) # & # # # Jennifer P. (San Francisco, CA) # % # % %
“Coach Chandler has been amazing in working with my son fo “CoachUp is awesomel My son went from 6th man to his

develop his ball handling skills. His confidence has increased, as basketball team's leading scorer and rebounder with the help of
well as his enjoyment of the gamel” coach Mikel”

e Clientele: Listing clients on the landing page is another popular
social-proof practice among service providers of the web industry,

especially since in this industry, experience and portfolio matters.

Regalix, a digital marketing agency, has proudly showcased its clientele
on the landing page, which is enough to build trust among their

prospective clients.

R EGAL' )( Apps Solutions Services Gallery Research About Us Contact

VMWARE APPLE GOOGLE asco
De-mystifying content consumption in hi- Marketing a well-known brand to an Fror the UnSearched to Searched AThousand Words
tech audience uninitiated

View more >

) ¢ cifibank dees @ DL HITACHI Mlnetapp @ VMware




e Final Touch: All's well that ends well. So, you need to pay special
attention to how your landing page concludes. A powerful final CTA is the
ideal way to wrap things up. But make sure that you choose the words in
a manner that portrays that visitors already know about your service and
benefits. As only then it will score for sure. Final landing page CTA of

Pillow Homes qualifies on these parameters.

%ﬂj

' - Winnie & Kevin from Sonoma, CA

u can find us in San Francisco, Oakland, Berkeley, Marin County, Napa, Sonoma, Los Angeles, San Diego and Seattle

= = NOW and wonder NOW We ever survived
“g without them!"
4

See how much your home could earn today!

Get a Free Estimate

Conclusion: The landing page design approach we have described here is not
standard, but something that is applicable in most cases. Therefore, it is
perfectly alright to jumble up a few elements as per you specific business

needs.

For instance, if you are a web solution agency, you can showcase your clientele
within the first-fold or below-the-scroll area for better engagement. Or, if you
are a new startup of an emerging ecommerce sector, then you might want to
do the same with the ‘Featured In’ section. Important thing is to keep all these
key elements into consideration while building a landing page. Their order can

be changed, depending on relevancy and page flow.
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The whitepaper has been created with consideration and care. We strive
to ensure that all information is as complete, correct, comprehensible,
accurate and up-to-date as possible. Despite our continuing efforts, we
cannot guarantee that the information made available is complete,
correct, accurate or up-to-date. We advise - the readers should not take
decisions completely based on the information and views shared by
FATDit, readers should do their own research to further assure
themselves before taking any commercial decision. The 3rd party
trademarks, logos and screenshots of the websites and mobile
applications are property of their respective owners, we are not directly

associated with most of them.
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