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The number of active websites on the internet could exceed the billionth mark 

by the end of 2016. With more than 3 billion internet users, each website gets 

three unique individuals on an average. However, that is not a real world 

scenario. Every website has a unique audience, visitor numbers, and traffic 

stats. So, how do you measure it all? This is where Google Analytics comes into 

action.

If you do not know what Google Analytics is or how to use it to increase your 

traffic and sale, then, we created this post for you. We will look at Google  

Analytics from a beginner's point of view, and cover all the vital areas like:

 Why you need Google Analytics setup? 

 How to implement Google Analytics?

 What are the key features of Google Analytics for beginners

 How to track every single visitor of your website through Google    
 Analytics?
 
 How to know if there is any spam attack on website or penalized by   
 search engines?

Before we move ahead to the important aspects of Google Analytics, let us 

have a look at its importance.

 How to track conversion?

 How to target more niche traffic by using Google Analytics?



P
A

G
E - 2

P
R

O
P

ER
TY

 O
F FA

TB
IT TEC

H
N

O
LO

G
IES

Why Do We Need Google Analytics?

The main aim of Google Analytics is to ensure that users find these answers. 

So, if you have a blog/website for personal or business use, you need Google 

Analytics. Period!

Google Analytics answers some of the most vital questions that come to the 

mind of every website/blog owner, such as:

 How many people visit my website?

 What is the geographical location of these visitors?

 From where do these visitors come to my website?

 Which pages are ‘most popular’ on my website?

 How can I increase my website’s performance?

 What is the conversion rate of my website?

How to Activate Google Analytics for your website?

Google Analytics can be implemented for any website by following below listed 

steps:

 Signup for Google Analytics account: Firstly, you will have to either   

   login with your Google Analytics account or create a new one. 
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Add website to Google Analytics: After creating the account, you would 

be forwarded to add new account to Google Analytics. Here, you can add 

either a website or a mobile app to track via Google Analytics. You need 

to add basic information like account name, website name and website 

URL. Optional details include website category and reporting time zone. 

After inputting this option, you would get a unique tracking code for your 

website.

Note: You can add as many websites under a single Google Analytics account. 

You can also share your Google Analytics account with other people to give 

them access to your site data.



Most Vital Features and Aspects of Google Analytics

Once you have signed up, you will see the following screen:
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Now that your website has been updated with Google Analytics tracking code, 

let’s look at the most critical features of Google Analytics.

Add tracking code to your website: This code is the secret ingredient. If 

you are using WordPress as CMS, then, you can install Google Analytics 

plugin and add the Tracking ID to its setting. If you are using some other 

CMS, you would have to paste the tracking code in every webpage you 

want to track. For latter, you have to paste the code before the </head> 

tag of each page.

Traffic: It is critical to understand the nature of your audience in order to serve 

them better. The first and the foremost report on your Google Analytics 

dashboard pertains to the audience, providing insight into characteristics of 

your user base. It includes following sections:

1
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Users: The fundamental use of Google Analytics is to determine the 

activity of the users on your website. Using this, you can track users for 

increments of hourly, daily, weekly and monthly. As shown in the image 

below, you can track custom sessions based on specific dates as well as 

number of users, page views, pages per session, average duration of a 

session, and bounce rate. Google Analytics collects data on every visitor 

(as long as they have cookies enabled).

Real time tracking: A major advantage of Google Analytics is that you 

can even track real time data on active users of your website. As shown 

in the image below, you can easily view traffic, top active pages, and 

location of active users, referral and keywords in real time.
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Export Data: Google Analytics allows users to export data into various 

formats. This helps webmasters create custom reports about their 

website for analysis.

Geography: Google Analytics gives a clear overview of the users’ location 

on your website. This helps webmasters in determining and segregating 

the user base. In addition to it, you can also get a viable idea about the 

kind of traffic you are getting from users outside a particular language 

target. Maybe your website is in English and French and you are getting 

substantial traffic from users who speak Spanish or Chinese. By localizing 

your website data to those languages, you could target those users more 

proficiently.
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Device: Nowadays, internet access is not limited to desktops. This is why 

you should have an overview of which mobile devices are being used to 

access your website along with the input methods used to interact with 

content. This vital data on the type of devices and screen size will help 

you tweak your website as well as content to enhanced user 

engagement.

Acquisition: There is no denying the fact that overview of traffic sources is one 

of the most vital parts of your Analytics account. By understanding the path 

taken by the users to reach your website, you could get an overview about the 

strength of your SEO, your incoming links, Adwords and other advertising 

campaigns. This way, you can target those entry channels more persistently.
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Source/medium:  Just having an overview of channels is not enough in 

the current competitive market. It is vital to have knowledge of exact 

source or medium. This section not only provides that information but 

also offers insights to the behavior of the visitors.

Channel: This section allows you to quickly check performance of each of 

your traffic channels. There are four basic types of channels namely 

Organic, Direct, Referral and Social. Ideally, you want the traffic coming to 

your website from different sources. If you have the bulk of your traffic 

coming from a single source, say Organic Search, and Google suddenly 

changes its algorithm, then, you would see a noticeable drop in the 

traffic.
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Referrals:  Referral traffic tells which external sources are most valuable 

for your website. It helps you determine, say, whether your Facebook 

page is offering you any value in terms of traffic, or which websites are 

diverting traffic to your website.

Behavior:  We have already discussed the importance of how and from where 

your website has acquired users. However, another vital metric is the behavior 

of those users after reaching your website. Many a times, people open a 

website but close it instantly after not finding anything interesting on it. This 

makes the whole purpose of getting traffic useless. The behavior section makes 

it easy for you to determine the activity of the users after you have acquired 

them.
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Individual pages : One of the biggest mistakes that most beginners 

make is treating their website as a single entity. It is vital to understand 

that a website is made up of different webpages, which is why the 

behavior of the users on these pages would also be different. This is why 

Google Analytics displays behavior data differently for each webpage. 

This helps you determine the value of each page and popularity among 

the visitors. 

Bounce Rate: This is undoubtedly the most essential metric for the 

webmasters. It is the percentage of visitors on a particular website who 

navigate away from the site after viewing only one page. Ideally, the 

bounce rate of a website should be low. Having a high bounce rate can 

only mean that the website is either single page site, implementation is 

incorrect or the overall site design is not user-friendly. 

Click Here
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You can either use a template with pre-set configuration or use custom 

configuration to create a new goal.

Conversion: After understanding the behavior of the users visiting your 

website, the next major concern is the conversion of those users. This can be 

done by identifying the goals. This is valuable for tracking different kinds of 

actions on your website such as time spent on a particular page, reaching a 

specific page, or visiting a certain number of pages. Let us take a thorough look 

at it.

Goal Setup: A major aspect of Google Analytics is setting goals. You can 

find this setting under "Conversions" section. It is a viable feature to 

measure how well your website is fulfilling its target. Additionally it also 

notifies Google Analytics when something important has been achieved 

on the website. For example, it serves the purpose if you have a contact 

form on your website from where you are generating leads, and you 

want to find out information about users that filled the form.

Firstly, you need to set up these goals for discrete actions like 

registration, confirmation on purchase or response to contact query.



After that, you need to define the type of Goal. This can be based on 

destination, duration, pages per session or event. This is a vital step as 

each category involves a different set of attributes.
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Please specify the goal name
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After defining the type of goal, you can add further Goal details 

pertaining to that particular goal. You can also add URL funnel path as 

well as monetary value. Before finalizing the goal, you also have the 

option to view conversion rate of this goal from the past 7 days. This 

helps you in tweaking the goal additionally.

Filter:  There can be times when the data available in the Analytics is 

huge depending upon the amount of traffic your website receives. In 

addition, there are various spam referrals and bots, which can lead to 

incorrect data. In order to counter it, you can add filters to streamline the 

overall data. You can add either a pre-defined filter or a custom filter 

based on your preference. Other attributes associated with it include 

filter type, source/destination, and expression. 

Click ON to Add Funnel URLs Path

Click here to Add another URL



5 Additional Features: Google Analytics has overtime become the central hub 

of all information related to your website. There are additional data sources 

like Adwords and Search Console, which can be accessed right within the 

Analytics dashboard. However, for this work, you need to first configure them 

with Google Analytics.
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Adwords data: Adwords corresponds to the traffic coming from services 

that you pay for, which is why you need to make the most of it. If you do 

not setup everything correctly, then, your paid search traffic can be 

reported among organic search. You can link your accounts by going into 

the admin panel. Normally, you would see a screen asking you to create 

a new account or link a pre-existing account.
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Search Console: Like Adwords, you can also link you Search Console 

data to view it directly in your Google Analytics dashboard. You need to 

follow the same guidelines as discussed above.  

The bottom line is that if want to make the most of your website, then you 

need to capitalize on above-mentioned featuresof Google Analytics. Last year, 

we also covered specific Google Analytics Reports for website owners looking 

for in-depth understanding. Have a look at Page Performance Reports and 

Channels Reports.                                             



Disclaimer

The whitepaper has been created with consideration and care. We strive 

to ensure that all information is as complete, correct, comprehensible, 

accurate and up-to-date as possible. Despite our continuing efforts, we 

cannot guarantee that the information made available is complete, 

correct, accurate or up-to-date. We advise - the readers should not take 

decisions completely based on the information and views shared by 

FATbit, readers should do their own research to further assure 

themselves before taking any commercial decision. The 3rd party 

trademarks, logos and screenshots of the websites and mobile 

applications are property of their respective owners, we are not directly 

associated with most of them.




